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Easy-to-do Tips About Film For Taking Photos of Your Trains.

Editor’s Note: The last issue of The Lion Roars
had several scenes in it with photos of layouts that
raised some questions about color quality. We
turned the questions over to Ed Richter, whose
occupation is a professional photographer. And, as
a member of TLR’s Editorial Teamn, Ed did many
of the shots used for the 1996 Grand Rapids
Convention story on earlier pages in this issue as
well as numerous other photos we’ve used in many
other previous issues.

Ed’s easy-to-do film tips can help you to help
us produce high quality color photos for TLR. And,
if the photos you send to us can not be “corrected”
by computer graphics work, we’ll have to ask you
to reshoot them before we can publish your article.

Please take the time to read this short piece, it
will enable us to have “peace” and bring you the
top-notch quality magazine you’ve come to expect.

Thanks in advance for your cooperation!

Don Carlson, Editor, TLR

As you get a little deeper into photographic
processes, questions may arise about the color quality
appearance of your prints and slides shot indoors. You
might notice an orange or yellow tint on photos taken
under tungsten lighting, and a green cast or tint under
florescent lighting. A basic understanding of color
temperature and film type should correct and help to
eliminate problems that may occur.

Now, before you throw your hands up and turn the
page, let me assure you that this really is simple to deal
with. For the purpose of this discussion, we are going
to talk about two types of film: Daylight and Tungsten.

Daylight film is probably the most common film
type. Some examples are Kodak Gold and Royal Gold,
Kodachrome/Ektachrome Daylight and Fugi D.
Usually this type of film is readily available at grocery,
drug, department and convenience stores, it is called
a general purpose film (or use outdoors or indoors with
a flash.

So, let’s say you want to take a picture of the rare
6464 box car you just purchased. On the way home
from the meet, you stop at the local food mart, grab a
roll of Daylight tilm and head for the backyard. Using

the sun as a light source, compose a shot, set the
camera for correct exposure and click away. The color
rendition should be very good on your finished prints,
as this is one of the easiest ways to photograph a toy
train. However, unless you're into garden railroading,
the backyard is not always the most ideal place to do
train photography.

Granted, most layouts are under tungsten or
florescent light sources and not the sun; so let’s look
first at tungsten lighting.

If you’re using standard tract lighting, flood, open
bulb or regular table lamps in the train room,
photographs will look “warm™ (yellow or orange in
color). This can be corrected by a trip to your favorite
camera store to pick up a filter. Take your camera with
you because filters thread into the front of the lens and
need to be the right size. To correct or match tungsten
light with daylight film, an 80A filter is needed which
is a common, inexpensive blue filter. Another option
1s to use tungsten type film. In most cases, this is slide
film and will need to be purchased at a camera or
photographic specialty store — it’s not usually hanging
on a rack at the checkout line. Using tungsten film with
tungsten lights will produce accurate color.

Florescent lighting with daylight film will create a
light green cast on your photographs. This seems to
be more objectionable than a tungsten misbalance and
also can be corrected by a filter. To match florescent
lighting to daylight film, use an FL or FL-D filter. A
common question is, “Why can a flash be used with
daylight film and still have correct color balance?” The
answer is, light from a flash or strobe has a blue cast
to correct color balance. If you’re old enough to
remember flash bulbs, there were two types: Clear and
blue. Clear was for black and white photography while
blue was for color daylight tilm for the same reason.

This article has dealt with some basics of color
temperature and film types. Further investigation will
uncover many other different types of filters and
professional films to deal with color balance and/or
temperature. For the purpose of this information, I
wanted to keep it simple and hope it will answer some
of your questions and “clear up™ your shots.

Keep sending us those great photographs!

Ed Richter, RM #13075, Orlando, Florida
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Lionel and Central of New Jersey - Was there a connection?

When Josh Cowen
moved the Lionel factory
in 1914 from New Haven,
Connecticut, to Newark,
New Jersey, he could not
foresee that his factory,
later relocated just a dozen
miles away, would one day
make locomotives of the
railroad who shared its
name with the state over
which its tracks were laid.

The first Central of New Jersey motive power to
come out of the Lionel shops were the ElectroMotive
Division NW-2 blue 621 switcher and the Fairbanks-
Morse H 24-66 Trainmaster. At least the Lionel
advertising staff had the information correct in the 1956
catalog on the NW-2. The CNJ acquired them in 1942
with the blue paint scheme. The number and logo is
placed on the cab as was the Lionel model. The 621
ran again in 1957 along with the 611 NW-2. The
Lionel 611 model of the NW-2 put more snap into the
paint scheme of the switcher line to try and improve
sales but did not correctly represent the CNJ’s painting
of these units. The 611 ran again in 1958 and would
mark the end of any CNJ modeled representation in the
Lionel line for the next 17 years. Their prototypes;
however, have since been repainted in the ‘Red Baron’
colors. They did provide service under the CNJ flag
until the takeover by CONRAIL.

Coincidentally, Lionel was very contemporary in its
production of the FM Trainmaster. CNJ placed an
order of 13 from the total of 127 units Fairbanks-Morse
produced. The units were delivered for service between
1954 through 1956 to the CNJ. With 2,400 horsepower,
they were the most powerful diesel locomotives at that
time. As delivered, they were blue with yellow
striping. Lionel did not follow the prototype paint
scheme and went with the blue and orange cabs,
possibly to make them more appealing. Incidentally,
as Lionel numbered the CNJ FM 2341 to follow the
numbering of their double motor diesel series, they
closely approached the CNJ’s numbering series for
their Trainmasters, for by switching around the last two
numbers, 2314 would have been the final number in
the series of the prototypes. Lionel’s model was
offered only one year, 1956, accounting for its rarity
and high value today.
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CNJ’s Trainmasters saw
service until 1969 and
were then scrapped. It’s
a bit ironic that Lionel,
under the original/parent
corporation, also ceased
train production that very
same year.

The stylish and powerful
first generation F3 diesel
was the most popular
model engine Lionel ever

produced. But, they did not make one representing the
CNJ which did have ten ‘A’ units and five ‘B’ units on
their roster having acquired them in 1947. So, from a
modeling perspective, the Metropolitan Division of the
TCA on their tenth anniversary in 1971 sought to
rectify this and have as their commemorative ‘A’ unit
cabs to fit on a Lionel F3A chassis. Also, Ed Kramer
of Fairfield, New Jersey, painted up a number of CNJ
‘B’ unit cabs for the Lionel ‘B’ unit chassis to makeup
those triple unit lash-ups we all like to see. The units
were painted blue with orange markings arranged more
like the CNJ’s Baldwins than their F3 units but still
very handsome nevertheless.

Finally, as General Mills was closing down the
Lionel plant in Hillsdale, New Jersey, someone must
have decided to pay homage to the railroad that served
the company for so long in the state where it matured.
In 1975, its seventy-fifth anniversary year, Lionel
brought out the ‘Red Baron’ CNJ GP-9 in powered
(8550) and dummy (8561) units.

The CNJ did not repaint the GP-9’s as they were on
loan from B&O during their almost merged period in
the mid-1960’s; but they did repaint the GP-7's. So,
by just removing the dynamic brake unit you have a
prototype model of a CNJ ‘Geep’. The ‘Red Baron’
paint scheme came from a suggestion by the Westfield
Model Railroad Club to the CNJ in 1972 and the
railroad subsequently adopting it. On page seventy-
three of their book Railroads of New Jersey, Dick Hyer
and John Zee have a photo of an SD-40 and matching
caboose in a ‘Red Baron’ paint scheme, showing the
CNJ keeps their brakemen happy by painting the
cabooses to match.

Possibly for collectors, the Red Barons of today will
become the Trainmasters of tomorrow.
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(Continued from page 31.)

Finally, for those patient Wabash fans, comes a set of four
heavyweight passenger cars, one baggage, two coaches, and
an observation car. These are the Madison quality cars and
have been anticipated by Wabash fans for a while. Speaking
of Madison cars, Lionel is issuing a Legends of Lionel
Madison car set. These four cars match the postwar Madison
cars in color and style and also feature the names of
legendary Lionel employees, including Mazzone, Pettit,
Raphael, and Cowen. Can you name a major contribution
each of these men made to Lionel Trains? Some answers
next month.

Lionel Sponsors Little League Baseball

In a press release dated August 1, 1996, Lionel is pleased
to announce that they are an Official Sponsor of Little
League Baseball. Lionel and Little League are American
icons and the three-year sponsorship promises to be very
exciting, fulfilling and rewarding.

According to Michael Thoresen, Lionel’s Vice-President
of Sales, “Little League Baseball is as much a part of
Americana as Lionel. Little League teaches our youth core
values that they’ll keep their whole life, including teamwork,
good sportsmanship and leadership. We are very honored to
be a part of such a great organization.”

To help support the three-year sponsorship, Lionel has
developed limited edition Little League Baseball branded
products, including ready to run train sets, rolling stock and
accessories. Local Lionel Value Added Dealers are working
with local teams and Little League Baseball officials to
support the program on a grassroots level.

The Lionel Century Club

Unless you're very new to the hobby, you probably know
that the year 2000 will be Lionel’s 100th anniversary. I'm
sure many of us have wondered what special offerings
Lionel would have to commemorate the occasion. Well, the
word is out. This ovation has proved to be too be big to limit
to one year, so, Commemoration of Lionel’s Centennial has
begun and will continue through the year 2000. The first
official word is about Lionel’s Century Club. Until January
31, 1997 you can apply for membership in this club. The
cost is $100. What do you get for this? Glad you asked. First,
Lionel isn’t telling you everything. One of the things you’ll
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get is surprises. What we know so far is that you’ll get a
membership card, a certificate, a lapel pin, and a specially
commissioned lithograph by well known Lionel Train
painter Angela Trotta Thomas. Jim Bunte promised there
would be more, but exactly what will have to wait and see.
Yep! The Surprise Factor again.

In addition to the above, you will also have the
opportunity to purchase each of the special locos Lionel will
be issuing exclusively for Century Club members. Five of
these locomotives will be offered and as a member you can
buy any, all, or none of them. They’re all classic locos and
will be produced with special features. The five locos will
be a 726 Berkshire, a 671 Pennsylvania Turbine, the 2332
GG-1, the 2333 New York Central, and the 773 Hudson.
Each of these locos is celebrating its 50th anniversary and
are being called Golden Anniversary Lionels. Each will
feature gold plated details and will be supplied with its own
“new generation” display base. All of the locos will be
equipped with Magne-Traction, Railsounds and Command
Control. Sound interesting?

There’s more! Along with each of the locos, Lionel is
putting together a portfolio of reproductions of special paper
items from the Lionel Archives. This will include for
example tooling and graphic guidance used for each loco and
kept on file in the archives. While I visited Lionel, Jim gave
me a peek at the files from which these materials are being
gathered. 1 found it fascinating to see how well the old
Lionel Corporation documented their manufacturing. These
portfolios should prove to be even more collectable than the
locos themselves. Jim promised that the locos would all be
reasonably priced, only the 773 is over $1000. Lionel also
guarantees that these units will never be produced again in
this configuration.

When you join the Century Club you have an option to
pay $500 for your membership instead of the standard $100.
If you choose this option you become a Gold Century Club
member and also receive a $100 discount on each of the
Golden Anniversary Lionels. So, if you plan to purchase all
5 locos, you may want to consider this option. Essentially
you save the $100 membership. You also receive a Gold
Century Club membership card, certificate, and your Angela
Trotta Thomas lithograph is individually signed. If you’re
sure you’ll want at least four of the locos, the Gold
membership will save you money. The memberships are
purchased through your dealer. When you purchase the locos
through your dealer, he has the option of having the locos
you purchase shipped directly to you from the factory. If this
all sounds of interest to you, better see your dealer and pick
up a membership application. Those who join before
October 31, 1996 are also eligible to win the first 726 loco.
These memberships are transferable, so if you purchase one
and decide you don’t want it, you can sell it. After January
31, 1997 you can no longer join. After that date, the only
way to get a membership will be to buy one from someone
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The Club’s membership equity on December 31, 1995,
as reported by the independent certified public account who
reviewed the year then ended, was $537,506. This is a
decrease of $51,971 for the year.

Major programs in effect during 1995, which continue
in 1996, include the membership direct mail program and
advertising for membership in Classic Toy Trains. Increase
in expense included additional cost of publications,
catalogs, membership drive and administrative costs.

Cost containment and review of expense is monitored
by the Officers and Board of Directors on an ongoing
monthly basis.

1995 was a good year for LCCA. Membership increase
and support continues for the Convention Car and Stocking
Stuffer offerings. Your Club continues in strong financial
condition.

As of July 31, 1996 membership equity is $478,670.
Present levels of revenues indicate no increase in dues will
be necessary this year.

The 1996 Convention in Grand Rapids was a success
with over seven hundred members registered. Our
Conventions continue to attract families and are enjoyable.

You should make your plans now to attend next year’s
Convention in Bloomington, Minnesota. (In the St. Paul -
Minneapolis area by the Mall of America!) See you there!

Lionel® Collectors Club of America
Statement of Assets, Liabilities and
Membership Equity

Modified Cash Basis

Reviewed
ASSETS 7/31/96  12/31/95
Current Assets:
Cash in banks $5,318 $81,918
U.S. Government Investments 513,177 401,726
Inventory at cost 48,694 80,735
567,189 564,379
Fixed Assets:
Equipment, net of Depreciation 1,307 1.307
Other Assets:
Convention advances 1,772
$574,496  $573,458
LIABILITIES & MEMBERSHIP EQUITY
Current Liabilities:
Convention Car deposits 32,255
Accounts payable 95.826 3.697
95.826 35952
Membership Equity 478,670 537,506
$574,496  $573,458
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I appreciate the opportunity to serve as your Treasurer.
Thanks to all the Officers, Directors and you members for
the cooperation and assistance I receive.

Barry B. Findley,
LCCA Treasurer

Lionel® Collectors Club of America
Statement of Revenues, Expenses and
Change in Membership Equity
Modified Cash Basis

Seven Year
Months Ended
7/31/96 12/31/95

REVENUE
Car and other sales $185,237 $328,577
Dues 194,730 320,304
Convention 57,116 57,551
Interest & Dividends 13,840 40,540
Initiation/reinstatement fees 20,210 35,195
Meet receipts 3,509 5,208
Gain on sale of assets 1,255
Other 1.335 1.871
475,977 790,501

EXPENSES
Cost of car and other sales 116,497 212,762
Lion Roars 107,618 173,050
Interchange Track 93,682 131,706
Roster 38,943
Professional fees 27,493 45,505
Officers and Board 34,027 60,696
Convention 75,295 72,962
Printing 3,547 2,504
Meets 8,325 8,293
Miscellaneous 3,477 168
Federal income tax 6,100 3,200
Insurance 13,181
Depreciation 1,851
Bank & credit card charges 3,224 4,411
Membership 2,766 4,602
Membership drive 38,594 52,447
Lionel catalogs 11,583 11,000
Election notices 2.585 5.191
534,813 842,472
Revenue in excess of expenses -58,836 -51,971
Membership equity at start of year 537,506 589,477
Membership equity $478,670  $537,506
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